
The book will be available as of next month.

D. Rene

Amongst our trove of 
uniquely beautiful gra-
nitic islands and diverse 

wildlife, Aride island still stands 
out as one of the most unique, 
with stunning species and land-

scape. In celebration of the is-
land’s beauty, history and the 
ongoing work to maintain this 
ecosystem, “Aride Island – Tread 
Lightly” was launched.

The publication, which traces 
the history of Aride from a time 
when man’s footprints pressed 

heavily on the island to a time 
now when man now treads light-
ly - is a collaboration of the few 
involved with the island. War-
dens, committee members and 
Seychellois staff, all write about 
life and work on the island, over 
its many years as a nature re-
serve, all the while describing the 
amazing wildlife which abounds 
on this small island. Aride is 
home to one million breeding 
seabirds, with more species than 
the other 40 islands combined. It 
also has endemic birds and en-
demic plants and a rich marine 
life. It is also one of the few re-
maining islands where the past 
remains visible, a piece of the 
world as it was before Man.

Available as of next month, you 
can nevertheless order your copy 
now for the discounted price of 
SCR350, until 31 July, when the 
publication will sell for its stan-
dard retail price of SCR475 at 
The Island Conservation Centre 
in Pointe Larue.

Recently, a lavishly illustrated 150-page book about the island was launched at 
the British High Commissioner’s reception on the occasion of the Queen’s birth-
day. Managed by the Island Conservation Society of Seychelles (ICSS), the book 

can be ordered at the Island Conservation Centre.
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The flight, which launched 
on 15 June, is yet another 
step in the strategic ex-

pansion of Air Seychelles to 
market both the airline and the 
island to the world. 

With an influx of tourists 
coming from Brazil, and Sey-
chellois visiting South America, 
a number of implications arise 
for both local business and 
tourism. Likewise, it will play a 
part in terms of air connectiv-
ity.

“Air Seychelles flights from 
São Paulo (coding on EY) will 
further increase the aware-
ness of Air Seychelles products 
and services, and Seychelles 
as a tangible destination – in 
terms of air access”, Air Sey-
chelles Chief Executive Officer 
(CEO) Roy Kinnear explained 
to TODAY. “This will both le-
verage agents to prepare pack-
ages via Abu Dhabi, but also 
strengthening the existing 
route via Johannesburg as Air 
Seychelles operates five weekly 
direct flights from Johannes-

burg to Seychelles.  We see this 
as yet another way of placing 
Seychelles on the map in both 
markets. Obviously having a 
code share in place goes some-
way to increasing destination 
awareness.”

The code share was a big part 
of the decision making process 
when deciding which destina-
tion to look to next for Air Sey-
chelles. This included several 
steps “including regulatory ap-
provals and technical system 
testing and implementation”, 
Mr. Kinnear noted. 

One has to wonder why such 
a route would open up and 
what the advantages would 
be for Seychelles – whether 
through existing business part-
nerships with Brazil or due to 
the opportunity it may bring. 

“The strength of Seychelles 
tourism is that we have success-
fully managed to diversify our 
markets”, Minister for Finance 
Jean Paul Adam explained to 
TODAY. “If you look at 2008 
when we did the big reforms, 
we were much more dependent 
on the European market than 

we are now.”
Minister Adam further noted 

that Seychelles remains a niche 
market with only about 300 
000 tourists per year, making 
it an exclusive destination. He 
noted that if the flight was di-
rectly from Mahé to São Paulo, 
the risks would be higher. 

“It would be challenging 
to make something like this 
economically viable”, he said. 
“These smaller markets con-
tribute to the greater whole 
and benefit the economy in the 
long-term.”

One benefit which Minister 
Adam highlighted was the op-
portunity for import and ex-
ports. 

“If you look at all of the 
flights that have come into 
Seychelles, quite often they’ve 
started empty but gradually 
they have built themselves up 
and there’s more cargo oppor-
tunity. If you take the example 
of the Reunion flight, the new 
fish processor is exporting 
most of its fish to La Reunion 
and they are taking up a lot of 
that space on cargo. There’s op-

portunity and options which 
can help build the trade.”

Commenting on the possible 
challenges, the Minister said, 
“the challenge for a small coun-
try like Seychelles is that direct 
flights are very rarely viable. 
Most destinations have 300 
000 passengers a day on one of 
those links! So attracting main 
airlines to Seychelles is tricky. 
When you have hub airlines it 
brings challenges but also lots 
of opportunities as it connects 
us to the rest of the plant and 
that’s a reality of where the 
global economy is going. If we 
don’t try to adapt to it and max-
imize these opportunities for us 
then we will miss out.” 

TODAY also contacted the Sey-
chelles Chamber of Commerce 
and Industry (SCCI) Chairper-
son Wilson Nancy however he 
was unavailable for comment as 
he was not in the country as this 
issue went to press.

Explaining the reason why 
Air Seychelles looked to São 
Paulo in the first place, Mr. 
Kinnear said, “It is often not 
the case of prioritising one 
city over another, but instead, 
implementing as and when the 
above parameters are fully in 
place, only then a codeshare 
can be activated.  It is in the 
interest of both, Seychelles as 
a country and Air Seychelles, 
to widen its distribution reach 
through codeshares as much as 
possible and depending upon 
partner airline connectivity, at-
tract as many tourists from as 
many geographic locations in 
the world as possible. Code-
share expansion is a very im-
portant tool in doing so; ulti-
mately, it is about introducing 

as much valuable codeshares as 
possible as opposed to priori-
tising.”

Commenting on any trends 
they may have picked up since 
the route was launched, Mr. 
Kinnear noted, “as we have 
just launched the codeshare, 
it is still too early to say.  Mov-
ing forward, awareness raising 
activities actioned by our part-
ners and STB to promote Sey-
chelles will in turn drive more 
inbound tourism to boost our 
economy.“

TODAY also contacted the 
Seychelles Tourism Board 
(STB) but they were unavail-
able for comment as this issue 
went to press.

On Tuesday, at the STB’s 
mid year review, admin-
istrators and managers 
noted that based on their 
statistics, the South Afri-
can and South American 
markets are the toughest 
to tap into at the moment 
of all the destinations 
available via Air Sey-
chelles, namely because 
the South African rand 
has dropped. They how-
ever did not give any ex-
planation for the difficul-
ties encountered with the 
South American market. 

With the announcement of Air Seychelles’ new code share flights to São Paulo with Etihad Airways 
via Abu Dhabi, a spectrum of possibilities and opportunity arise – albeit uncertainties for the busi-

ness and tourism market.
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